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Rating Factors: Hyundai Steel Co.

Factor 1: Size And Diversity (35%)
a) Size
b) Business Profile

<

Factor 2: Operating Performance And Volatility (25%)

a) EBIT Margin

b) Return on Average Tangible Assets

c) Volatility based on the Coefficient of Variation of CFO/Net Sales

<<

Factor 3: Financial Policies (25%)
a) Debt / Capitalization
b) Debt / EBITDA

Factor 4: Financial Strength (15%)
a) EBIT / Interest

b) (CFO—Div) / Debt

c) FCF / Debt

<

Rating:
a) Indicated Rating from Grid
b) Actual Rating Assigned
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